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Setting the problem. Amid the global financial crisis, competition in the market is exacerbated,
requirements for flexibility and quality of planning are increasing. Under these conditions, companies must
decide on the choice of goods that will be included in the product range. The increase in sales and
improvement of the product range efficiency depend directly on the correct assessment of profitability of
each commodity item, absence of unsalable goods and goods whose costs are not justified.

The most advanced business structures in the market have network organization, that’s why currently
one of the best forms of retail trade is retail networks. The scale of leading enterprises and directions of their
growth in the market let us refer to them as to the key elements of the current organization of commodity
circulation in Ukraine, and that requires constant attention to the improvement of their activities. In these
circumstances, there is a need for continued research towards the development of methods and tools to
improve economic efficiency of these enterprises.

Ukraine’s integration into Europe requires the transition to keeping accounting records according to
international standards, so that the financial statements on the activities of companies are transparent and
informative for foreign investors and can open access for domestic companies to international capital
markets.

Analysis of recent research and publications. The problems of stock management are not new to
the economic science, they are studied by different directions of theoretical and applied economics [6]. A
number of scholars had accounting and stock analysis as focus of their scientific attention. Among them
there are the following scientists: Azarian O. [2], Apopii V. [3], Kavun O. [9], Valeeva V. [4], Kramarchuk S.
[11], Nikitina O. [14], Vanyan P. [5], Kytajchuk T. [10], etc. Despite their significant scientific achievements,
these issues still remain valid, and therefore need to further study.

Setting the objectives. The purpose is to study special features of accounting in the retail network
and to identify certain commodity groups to apply optimization measures of stock management in the retail
network.

The main_material _of research. In the conditions of market economy, the driving force of
development is the increase in the sales of goods and the development of the retail market. That is why in
leading countries of the world there are supermarket chains that are clearly shaped and are constantly
improving their activities. When analyzing the retail market of Ukraine, it is expedient to define the concept of
"retail trade".

The word "retailing", translated from English, means “the activity of selling goods direct to the public,
usually in small quantities”. The concept originates from the old French word "retailer", which is translated as
"a part of something", "cut something into pieces". This means that the retailer performs the function of
distributing a large volume of goods that they receive from manufacturers or wholesalers, in small volumes in
order to sell that to end-users [2]. Let’s look at the following definitions of "retail trade" (table 1).

Considering the above-mentioned interpretation of the term "retail trade", we can say that it is an
indicator of the economic relations of entities arising in the process of buying and selling goods and services
for personal non-commercial use and is part of the institutional infrastructure and an element of logistics,
manufacturing and supply chain that connects producers of raw materials (products) with the end consumer.
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Table 1
The definition of “retail trade”
Author Definition

Azarian, A.K. [2] any business that focuses its marketing efforts on final customer satisfaction by organizing
sales of goods and services

Kavun O.P. [9] a type of business activity in the field of trade connected with the sale of goods directly to
the consumer for personal, household, family, domestic use

Apopii V.V. [3] trade in commodities and provision of services to customers for personal, family, domestic
use which is not connected with entrepreneurial activity

The national standard | a type of economic activity in the field of goods turnover, which covers buying and selling

DSTU 4303:2004 [13] goods to the end user and providing them with commercial services

Source: authors summarized from these sources

At the present stage of development of the economy of Ukraine retail market plays one of the leading
roles. In the current environment, it is impossible to imagine retail sale of goods without special networks.
Therefore, in the field of food retail there have appeared supermarket chains of various types, selling goods
of different groups. But several decades ago the industry looked slightly different.

Let’s study the evolution of the retail industry in Ukraine (fig. 1).

The emergence of modern retail networks, consumers,
. development of e-Commerce, etc

The appearance of the first "elite shopping"

The appearance of the elements of small business

O
The legacy of the centralized network of the
stores of the Soviet Union

Fig. 1. Evolution of retail trade of Ukraine
Source: compiled by authors on the basis of [22]

The market is dominated by large companies of organized marketing (70%), but retail networks are
inferior in this volume of trade industry, making up 44% of the market share of organized marketing. Every
year networks with a universal range of products, where you can buy food, as well as household chemicals,
clothing and many other goods, are playing more and more important role in the retail market of Ukraine.

In recent years, the domestic retail commodity turnover is experiencing an increase in monetary terms,
but a decrease of consumption in quantitative terms (fig. 2).

2 500 000 52317 6000
4470,5 45633 _—4 - 5000
2 000 000 41445 .
3853,9 ’ - 5
c - 4000
= 1500000
s - 3000
= 1000 000
E - 2000
500 000 . 1000
0 -0
2011 2012 2013 2014 2015
year

s GDP —fll—average income per 1 person per month

Fig. 2. Dynamics of retail goods turnover and average monthly wage
Source: constructed on the basis of [8]
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The main reason for the growth of retail goods turnover in monetary terms is instability of the national
currency, its exceptional depreciation, since most often food and non-food products are imported. It should
be noted that this is also due to the fact that Ukraine exports a significant proportion of its raw materials that
comes back to the country as finished products.

At the beginning of the year, the following retail networks were the largest in Ukraine (Fig. 3).
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Fig. 3. Number of outlets as of 01.01.2016
Source: constructed on the basis of [21]

Thus, according to the number of outlets as of the 1st of January 2016, "ATB-Market" is the leader,
with its 786 outlets, "Silpo" takes the 2nd place (522 outlets), and the third place belongs to "Nash Krai" (202
outlets), with the retail network "Tavria" that closes the top ten (65 retail outlets).

International corporations are large unities of production, trading, transportation or banking companies
whose activities extend far beyond their home countries and provide them with favorable positions in
production, marketing, purchase of goods and provision of services. Let’s look at the top 15 international
corporations in terms of commaodity turnover in 2015 (table 2).

Table 2
Volume of commodity turnover of the largest retailers in the world in 2015

Rank Retailer Turnover, bin € Headquarters
1 Schwarz 86 Germany
2 Carrefour 67 France
3 Tesco 65 UK
4 Aldi 52 Germany
5 Metro 51 Germany
6 IKEA 48 Germany
7 Rewe 44 Germany
8 E.Leclerc 44 France
9 Auchan 37 France
10 IT™M 34 France
11 Sainsbury’s 32 UK
12 Walmart 30 USA
13 Migros 27 Switzerland
14 Morrisons 22 UK
15 Media Markt 21 Germany

Source: constructed on the basis of [1]

The largest retail companies in Europe are well-established in Western countries, and the vast majority
of them function in the food industry. Among the top 10, there are five companies from Germany, four - from
France and one - from the UK. The undisputed number one is the German owner Schwarz-group. The Metro
group, Tesco, Carrefour follow the leader, all of them with a turnover of more than € 50 billion.
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Since the dynamics of retail turnover of Ukraine is determined not only by the national currency
depreciation, but also by the increase in GDP, with the information concerning the forecast of the country’s
GDP in the future we can predict the volume of commodity turnover. Fig. 4 shows the correlation of the retail
turnover of Ukraine with its GDP.
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Fig. 4. Forecast of retail turnover of Ukraine on the basis of forecasted GDP
Source: constructed on the basis of [8]

Therefore, according to the received forecast, the retail turnover in 2016 will increase. It should be
noted that turnover forecasting gives us the opportunity to assess consumer demand for products of a retalil
network, and thereby determine one of the factors that affect the efficiency of its activities in the future.

Let’'s consider the impact of changes in national retail turnover on the change in the number of outlets
of one of the leading retailers in Ukraine. The graph showing the correlation of the change in the number of
the points of sales of the retail network and retail turnover can be seen below.
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Fig. 5. Diagram of correlation of the number of outlets and retail turnover of Ukraine
Source: constructed on the basis of [8]

Therefore, such macroeconomic indicator as the retail turnover has a significant impact on the
development of a retail network.

Sales activities in Ukraine are governed by the Laws of Ukraine "On entrepreneurship” [19], "On
protection of consumer rights" [17], "On foreign economic activity" [18], "On consumer cooperation" [20].

Accounting and reporting in a retail network are based on the normative documents that conform to the
united methodological principles defined by the law of Ukraine "About accounting and financial reporting in
Ukraine" [15], Ukrainian Accounting Provisions (Standards), the National Plan of accounts of accounting of
assets, capital, liabilities and business operations of enterprises and organizations, legislative and regulatory
assets, taking into account the specificity of trade enterprises.

One of the special features of organization of accounting in sales is that the retail turnover accounting
is conducted in the monetary terms at retail prices, with the exception of goods that require special control
(jewelry, precious metals, commaodities accepted for commission, etc).

The first peculiarity of accounting in a trade enterprise is that it uses the account "28" as the main one.
The second special feature of accounting in retail is that all the costs are concentrated in two accounts - the
account 92 "administrative expenses" and 93 "marketing costs", where prime costs are concentrated.

Integration processes in Ukraine lead to the gradual unification of document circulation, including the
financial one. The quality of accounting and the level of professionalism of auditing can affect the economic
prosperity of an enterprise, that’'s why at commercial enterprises it is becoming more common to keep
accounts in accordance with the national and international standards.
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Accounting according to the international standards provides access to international capital markets,
promotes building of trust and clarity among foreign users.

All leading stock exchanges - New York stock exchange, NASDAQ, London, Tokyo and Frankfurt
stock exchanges — a total of about 70 stock exchanges of 50 countries - require providing consolidated
statements in accordance with IFRS.

In the comparative analysis of national and international standards the following results have been
found. While determining the value of inventory at the balance sheet date, UAP(S) (Ukrainian accounting
provisions (standards)) and IAS (international accounting standards) agree completely. Inventories are
recorded in accounting and reporting at the lower of two estimates: initial cost or net realizable value. Also,
when determining the Net realizable value of inventories, we define it as the expected selling price of
inventories in the company’s ordinary activities, with the deduction of the estimated costs of production and
sales and while determining the methods of disposal of stocks.

Merchandise inventory
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Fig. 6. Comparative analysis of merchandise inventory accounting
Source: constructed on the basis of [12; 16]

Since the article deals with the retail business, we can conclude that partial discrepancies as for the
scope of use do not have any significant differences that could affect the company’s reporting.

As for the recognition of reserves and their classification, UAP(S) 9 contains a more detailed list of the
assets, which are determined by the stocks. IAS 2 compared with UAP(S) 9 does not identify the low value
items and perishable goods as a separate group of merchandise inventory. In UAP(S) 2 the professional
opinion of the accountant is important.

In both standards there is the list of expenses that are not included into the cost of inventories and
recognized as expenses of the enterprise (table 3).

Table 3
The costs which are not included in the initial cost

Costs that are not included in the initial cost of inventories

- limit-exceeding material waste, expenses for labour |- limit-exceeding losses and shortage of stocks;
remuneration or other production costs; - financial expenses;

- storage costs, except for those costs which are a result | - marketing expenses;
of the production process and are necessary in order to |- general costs that apply to the whole company and
prepare for the next stage of production; other costs that are not directly associated with

- administrative overhead expenses that are not [purchasing and delivery of stocks and bringing them to
associated with the delivery of stocks to their present the state in which they can be used for the planned
location and bringing them to their current state; purposes.

- sales expenses.

Source: constructed on the basis of [12; 16]

Therefore, in accordance with IAS 2, storage costs (except the costs that are part of the production
process and are necessary to prepare for the next stage of production) are excluded from the prime cost of
stocks. The financial costs, methodological basis of information formation, that is determined in accounting
by UAP(S) 31 "Financial expenses", are not included in UAP(S) [7].
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Also, IAS 2 provides a chance to make a reserve for the depreciation of stocks (especially the ones
that are sold according to the fixed-price contract). UAP(S) 9 doesn’t have such provision. IAS 2 does not
allow including into the cost of acquiring the stocks exchange rate differences arising from the latest
acquisitions of stocks. UAP(S) 9 has no provision like that, but in UAP(S) 21 "Exchange rate differences" [4]
this provision corresponds with IAS 2.

IAS 2 requires cancellation of depreciation losses when there are no other reasons that could have
caused the write-down of inventories. According to UAP(S) 9, in such case, the previously recognized
expenses are not cancelled and recognized as income.

The volume of inventory information which is under consideration is broader in accordance with IAS 2
"Inventories” compared to UAP(S) 9. Thus, in the financial statements, in accordance with IAS 2
"Inventories"”, it is necessary to show:

— the accounting policies, accepted for inventory estimation, including formulas of the prime cost;

— the total balance sheet value of inventories and balance sheet value in accordance with the
classifications acceptable for the business entity;

— balance sheet value of inventories recorded at net realizable value;

— balance sheet value of inventories recorded at fair value with the deduction of the costs to sell.

Trade industry during the financial crisis in Ukraine is characterized by the increasing competition, the
reduction of the range of products, the creation of new, cheaper brands, which, in turn, leads to the necessity
of the constant study of the needs of customers and end-consumers.

Under such conditions, the retail enterprises have to make a decision about the choice of goods that
will be included in the range of sales [4]. The increase of sales and enhancement of the efficiency of the
product range is directly dependent on the correct assessment of the profitability of each item, the absence
of unsalable stock and goods whose costs are not paid off.

Therefore, the primary important decision for any company is to define the volume and the range of
products which will be sold [11].

In order to determine and form the product range, without the goods that are not sold in the market or
are in little demand, and to include the products that will sell well and earn significant profit, different models
are used [4].

Traditional analytical models are based, firstly, on ABC analysis, and secondly, on the formula of the
optimal EOQ (economic order quantity) and, finally, on the assumption that all random processes can be
described with the standard distribution (Gaussian distribution) [5].

The ABC analysis makes it possible to form a plan for the replenishment of stores, optimum stock
level, and prevention of shortages and high volumes of stock.

All merchandise stock was divided into 27 groups: cereals and legumes, cognac, champagne, beer,
cookware, home appliances and other non-food products, sausage products, milk, dairy products, canned
food, canned fruit, confectionary, tea, coffee, baked goods, wine, soft drinks, ice cream, other food products,
household chemicals, household goods, meat and poultry, fish, fruits, berries, vodka, low-alcohol beverages.

According to the analysis, the following stock items belong to the category A: bakery products, cereals
and legumes, milk, dairy products, confectionery, sausage products, ice cream, wine and vodka, which is
18.73% of the product range and 77.54% of the sales volume; mainly, these are essential commodities. The
group B includes eight stock items, which makes up 31.8% of the total quantity and earns 16.8% of the gross
revenue of a company. The group C consists of a bigger number of items and produces the smallest part of
revenue.

It is advisable to draw up an inventory for the category A goods at least once per quarter. It is
necessary to constantly monitor the demand for such commodities, volumes of the goods ordered, size of
the reserve stock, time for the stock turnover. The products of B category are subject to application of the
same measures as are applied for the goods of category A, though they take longer to apply. For the
products of C category, the volumes of the part of order and the reserve stock can be significant, as the
storage of the large quantities of goods in this category does not entail significant costs.

Another method of analysis used with the aim to analyze the current and previous periods of goods
turnover, as well as with the aim to predict the stability of sales of certain goods and fluctuations in the level
of consumption is the XYZ analysis. The analysis of goods turnover in 2015 is the following (table 4).

Table 4
Analysis of goods turnover using XYZ-analysis
Product category Group

Meat and poultry, Fish, Fruits, Berries, Vodka, Alcoholic beverages X
Sausage products, Milk, Dairy products, Canned food, Canned fruit, Confectionary, Tea, Coffee, Baked v
goods, Wine, Soft drinks, Ice cream, Other food products, Household chemicals, Household Goods

Cerdealisand legumes, Cognac, Champagne, Beer, Cookware, Electric appliances, and Other non-food 7
produc

Source: compiled by authors
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Thus, category X includes the products that are characterized by the stable volume of goods turnover
and high chances of its forecast. The deviation from the average commaodity turnover is insignificant. The
fluctuations in demand are inconsiderable, respectively; it is possible to form optimal reserves of these
products. These items include meat and poultry, fish, fruits, berries, vodka, low-alcohol beverages.

Category Y includes products with fluctuations in demand and average sales forecast, namely, these
are sausage products, milk, dairy products, canned food, canned fruit, confectionary, tea, coffee, baked
goods, wine, soft drinks, ice cream, other food products, household chemicals, household goods.

Category Z includes goods with irregular consumption, the lack of clear trends in commaodity turnover
changes, and the accuracy of the volume of commodity turnover forecast is low. This category includes
cereals and legumes, cognac, champagne, beer, cookware, electric appliances, and other non-food
products.

As a result of combining the results of ABC analysis, conducted having in mind such a parameter as
the volume of commaodity turnover, and XYZ-analysis, there are 9 groups of items depending on the degree
of their influence on the final result and stability and predictability of this result. Therefore, let's look at the
matrix of the combination of ABC-analysis and XYZ-analysis (table 5).

Table 5
Matrix of ABC-XYZ-analysis

Group A B C

Alcoholic beverage,
Fruits, berries

X Bakery products, Vodka Meat and poultry, Fish

Sausage products, Milk, Dairy Canned food, Champagne, Canned

Y prodycts, Confectionary, Soft Wine, Cognac, Flsh, Tea, fruit and berries,
drinks, Ice cream, Other Household chemicals Coffee. Household products
foodstuffs, Household chemicals ’ P
Z Cereals and legumes, Cognac Beer Other non-food products, Cookware,

Champagne, Electrical Goods

Source: compiled by authors

As a result of combining the results of the ABC analysis conducted having the parameter of the volume
of commodity turnover in mind and XYZ-analysis, the products were divided into 9 groups of depending on the
degree of influence on the final result and the stability and predictability of this result. Thus, there was formed
the matrix AX, AY, AZ. Such goods include: bakery products, cereals and legumes, milk, dairy products, soft
drinks, other foodstuffs, ice cream, pastry, sausage products, vodka. These goods require the most attention
from a logistical point of view; they require careful planning, standardization of stock, daily accounting and
control, constant analysis of deviations from the planned indicators. Individual management methods are
applied to these categories. As for the categories BX, BY and BZ, they include wine, meat and poultry, cognac,
fish, beer, tea, household chemicals. They also require an individual approach for decision-making. The goods
of CX, CY and CZ groups are alcoholic beverages, fruits, berries, canned food, champagne, canned fruit,
electrical appliances, coffee, cookware, household goods, other non-food products. The products of these
groups must be constantly monitored, since they are the ones that could be non-sellers and the company
makes losses because of them, that’s why it is necessary to avoid overstock of them.

Conclusions of the study. A detailed study of international and national standards showed that there
are a number of distinctive features: in terminology, classification of reserves, assessment of stocks and their
receipt, displaying information about stocks in the financial statements.

Sales in the times of financial crisis in Ukraine are characterized by increasing competition, reduction
and change in the product range. Therefore, the analysis of the optimum product range was carried out on
the basis of ABC and XYZ analysis and the recommendations for stock management were developed. Their
implementation will help to forecast sales, to reduce the risk of disruption of the activities of the enterprise
and increase the efficiency of the enterprise stock management.
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€niceeBa O.K., Pe3Hik M.A., LUnopTiok O.B. METOOONONYHI 3ACAOU TA OEAKI ACMNMEKTU OBNIKY TA
AHANI3Y TOPIFOBUX MEPEX B YKPAIHI

MeTa — focnimxeHHs1 ocobnmBocTen BeAeHHst 0bniky B TOPriBeNbHiA Mepexi Ta BU3HAYEHHS] OKPEMUX TOBAPHUX
rpyn Ans 3actocyBaHHS ONTUMI3aLiiHUX 3ax0AiB Woao YyNpaBniHHA 3anacamu B TOpriBenbHii Mepexi.

MeToauka pocnimkeHHA. MeToavka AOCNIOKEHHS IPyHTYBanach Ha 3aranbHOMPUNHATUX MeToAax eKOHOMIYHNX
OOCTiIKeHb. €KOHOMIKO-CTaTUCTUYHOMY METOAI - MPU BMBYEHHI AMHAMIKU Ta BMANMBY €KOHOMIYHMX YMHHUKIB Ha CTaH
TOpriBenbHOI AiAnbHOCTI; MOHOrpadiyHOMyY — Npy 06r'PYHTYBaHHI TEOPETUYHMX NOMNOXEHb NPpeaMeTy AOCTiAKEHHS.

Pe3ynbTaTtu. MNpoBeaeHO KOMMMEKCHUI aHani3 ctaHy Ta 0cobnmBOCTEN AMHAMIKU pO3BUTKY pO3apibHOI Toprieni
Ykpainu. PosrnaHyTto ocHoBHi BigmiHHOCTI N(c)BO 9 ta M(c)BO 2, obrpyHTOBaHO HEOOXIAHICTL CYTTEBMX AOOMNpPaLIlOBaHb
Ta JOMNOBHEHb Y HaNpAMI X yHidikawii Ta NPUCTOCYBaHHA 40 KOHKPETHUX YMOB roCcnofaptoBaHHS.

PosrnaHyto mMoxnueocTi BukopuctaHHs ABC TaT XYZ-aHanisiB Ta iX iHTerpoBaHoro nigxody B TOPriBenbHin
mMepexi. BusHauyeHo okpemi HOMeHKNaTypHi rpyny ToBapHWX 3anaciB Ans noganbLlioro 3aCTOCYBaHHS ONTUMI3aLiiHUX
3axofiB LWoAo ynpasniHHA 3anacamMum 3a OKPEMOK KOHKPETHOI MO3ULErD.

BusHauyeHo rpynu ToBapiB 3 BUCOKMM, CEPefHIM Ta HU3bKUM PiBHAMKU edeKTuBHOCTI 3a gonomoroto ABC-aHanisy.
MpoBepeHo gocnigxeHHs cTabinbHOCTI NpoueciB peanisadii ToBapHUX 3anaciB 3a gonomoro XYZ-aHanidy. Ha ocHoBi
noedHaHHA pe3ynbTaTiB AocnigXeHb 3 BukopuctaHHam metoais ABC i XYZ-aHanizy cchopmoBaHO pekoMeHaalii Lwoao
e(EeKTMBHOrO yrnpaBriHHSA aCOPTUMEHTOM TOProBOi Mepexi Ha 0cHoBi MeTogiB ABC-XYZ-aHaniasy.

HaykoBa HOBM3Ha JocCnifxeHHs nonsrae y OPMYyBaHHI HayKOBUX MOMOXeHb afanTyBaHHS TeOpeTUKOo-
MEeTOAONOrYHNX OCHOB OpraHisauii TopriBenbHMX NigNnpPUeMCTB A0 TopriBenbHOI cneuundikm po3apibHUx Mepex.

MpakTnyHa 3HavywicTb. OTpMMaHi pe3ynbTaTy AOCHIAKEHHA BUCTYNaTb MiANPYHTAM ANsi BUPILLEHHS npobnem
ONTMManbHOro ToBapoobiry Ta edpekTMBHOIO yrnpasmniHHA aCOPTUMEHTOM TOPriBENbLHOT MepeXi.

KniouoBi cnoBa: o06nik, ToBapu, nonoxeHHsa (ctaHgapTu) ByxranTepcbkoro ob6niky, MiXHapogHi cTaHaapTu
Oyxrantepcbkoro ooniky, ABC-XYZ-aHanis.

Yelisieieva O.K., Rieznik M.A., Shportiuk O.V. METHODOLOGICAL PRINCIPLES AND SOME ASPECTS OF
ACCOUNTING AND ANALYSIS OF RETAIL NETWORKS IN UKRAINE

Purpose - to study special features of accounting in the retail network and to identify certain commaodity groups to
apply optimization measures of stock management in the retail network.
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CTAJTHH PO3BHTOK EKOHOMIKH 4°2016[33]
MixxHapoaHwit HayKOBO-BMPOGHWYMIA XKypHan

Methodology of research. The methods of this study were based on generally accepted methods of economic
research: an economic and statistical method - while studying the dynamics and impact economic factors have on the
state of commercial activity; a monographic method — when substantiating theoretical propositions of the subject of
research.

Findings. A comprehensive analysis of the state and peculiarities of dynamics of retail trade development in
Ukraine has been conducted.

The main differences between UAP(S) 9 and IAS 2 have been studied; the necessity to make significant
amendments and additions to unify them and adjust to specific economic conditions has been substantiated.

Determined the possibility of using ABC and XYZ analysis and their integrated approach to the retail network.
Certain item groups of commodity stock have been identified for further use of optimization measures of stock
management of a specific item.

The groups of products with the high, middle and low levels of efficiency have been identified, using ABC-analysis.
The stability of processes of sale of commodity stock has been studied, using XYZ-analysis. Based on the combination
of the results of research using the methods of ABC and XYZ-analysis, the recommendations for effective management
of retail network product range have been given.

Originality research involves the formation of scientific propositions on the adaptation of theoretical and
methodological foundations of commercial enterprise organization to the particular characteristics of retail networks.

Practical value. The obtained results are the basis for the solution of a problem of optimum commodity turnover
and effective management of retail network product range.

Key words: accounting, goods, Ukrainian Accounting provisions (standards), International Accounting Standards,
ABC-XYZ-analysis.

Enuceena O.K., Pe3nuk M.A., LLnopTiok E.B. METOOONTOMMYECKUE OCHOBbI U HEKOTOPbIE ACMNEKTbI
YYETA U AHATNIU3A PO3HUYHbIX TOPIOBbIX CETEW B YKPAUHE

Llenb - nccnegoBaHve ocobeHHOCTEN BeOeHMS ydyeTa B TOProBOM CETU U onpefeneHne oTAernbHbIX TOBapHbIX
rpynn Anst NpUMeHeHNs ONTUMU3aLMOHHbBIX MEPOMNPUATUI MO YNpaBIeHWIO 3anacamMmn B TOProBOM CETU.

MeTtoauka wuccnegoBaHuMA. MeTognka wuccrefoBaHUs OCHOBbIBanacb Ha OOLWEnpuHATLIX  MeTodax
3KOHOMMWYECKMX UCCNeaoBaHUi: 3KOHOMMUKO-CTAaTUCTUHECKOM MeTode - MNpu  U3YYEeHUW LOUHAMUKA U BIUSHUS
9KOHOMMWYECKMX (PaKTOpPOB Ha COCTOSIHME TOProBOM [AEeATenbHOCTW, MOoHorpadu4yeckoM — npu  0BOCHOBaHWUK
TEOpeTUYECKNX NOMNOXEHWIN NpeameTa UccnefoBaHums.

Pe3ynbTaTthbl. MpoBegeH KOMMMEKCHbIV aHanu3 COCTOSHWS M OCOBEHHOCTEN AMHAMWKN PasBUTUS PO3HWUYHOW
ToproBnu YkpauHbl. PaccMoTpeHbl ocHoBHble otnunums [(c)bY 9 m M(c)bY 2, obocHoBaHa HeobxoouMOCTb
CyLLeCTBEHHbIX A0pabOTOK M AOMNOMHEHUI B HaMpaBneHun Mx yHudukauum n npucnocobneHns K KOHKPETHBIM YCIIOBUSIM
XO35CTBOBaHMUSI.

PaccmoTpeHbl BO3MOXXHOCTU ucnonb3oBaHus ABC n XYZ aHannsoB U UX UHTENPUPOBAHHOIO NoAxo4a B TOProBoW
cetn. OnpepneneHbl OTAENbHbIE HOMEHKNATYpHble T[Pynnbl TOBapHbIX 3anacoB Ans AanbHEWLero npUMeEHeHUs
ONTUMMN3aLMOHHbBIX MEPOMNPUATUI MO YyNpaBneHWio 3anacamu no OTAeNbHON KOHKPETHOW No3nummnm.

C nomowpto ABC-aHanu3a onpegerneHbl rpynnbl TOBApOB C BbICOKUM, CPEOHVWM W HU3KMUM  YPOBHAMM
acpdpektmHocTM. C nomowibto XYZ-aHanu3a npoBeAeHO uccnenoBaHue cTabunbHOCTM MPOLECCOB  peanunsauumu
TOBapHbIX 3anacoB. Ha ocHoBaHUM coveTaHusi pe3ynbTaToB MCCNeAoBaHWUA ¢ ncnonb3oBaHnem metonos ABC n XYZ-
aHanu3a cgopMupoBaHbl pekomeHgauuym no 3dgeKTMBHOMY yNpaBrneHno acCOpTMMEHTOM TOProBOW CETW Ha OCHOBE
metogoB ABC-XYZ-aHanusa.

Hay4yHasi HOBM3Ha 1ccnenoBaHust 3akmoyaeTcs B hOPMUPOBaAHNM HayYHbIX MOMOXEHWI aganTaumum TeopeTuKo-
METOL0/I0rMYECKMX OCHOB OpraHn3auuny TOProBbIX NPEANPUATUIA K TOProBOW cneumdgmrke po3HUYHbIX CETEN.

MpakTnyeckas 3Ha4YMMOCTb. [lonyveHHble pesynbTaTbl MCCNEAOBaHWSA BbICTYNalT OCHOBOW ANS peLleHUs
npobnembl ONTMMarnbHOro ToBapoobopoTa 1 3PGEKTUBHOIO yNpaBrneHns aCCOPTUMEHTOM TOProBOW CETMU.

KniouyeBble cnoBa: yyeT, ToBaphbl, NONOXeHUs (CTaHgapThl) GyxranTepckoro ydeTta, MexayHapoaHble CTaHa4apThl
Oyxrantepckoro yyeta, ABC-XYZ aHanus.
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