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Formulation of the problem. A paradigm of entrepreneurial thinking based on a social initiative
combining business activity and own risk and acting as an instrument for solving problems of a society or a
particular community, acquires a special sound on the background of considerable economic decline, the
exacerbation of social, environmental and political problems, the loss of moral and psychological
orientations.

The Ukrainian peasantry, which for a long time remained on the edge of active social life, is currently
forced to solve a number of important socio-economic problems related to the development of rural
settlements or territorial communities. Taking into account the fact that a significant part of the peasants (due
to social, cultural, educational, mental, demographic, political and economic reasons) was not ready to take
responsibility and take an active civic position regarding the development of the rural community, we believe
that one of the areas of improvement social interaction in the peasant environment can be social
entrepreneurship, which can generate both commercial ideas and ideas for the distribution of social benefits.
The dissemination and development of social entrepreneurship in Ukraine will become an important way of
social protection for the rural population, the main focus of which is to reduce the social risk for vulnerable
groups, and the level of low-income villagers, and formulate policies for their employment.

Analysis _of recent research and publications. The problem of the development of social
entrepreneurship is of considerable interest among national and foreign scholars.

Among Ukrainian scholars, it is worthwhile to highlight the work of Svynchuk A., who studies the
international experience of the development of social enterprises for its implementation in Ukraine;
Sokolovska M., who considers the social and economic behavior of the individual, based on the views of
consumption; in the papers of Popovych D. and Baranova M. social entrepreneurship is generally considered
as an instrument for solving the problems of modern society.

Theoretical studies of economic inequality are analyzed by: Acemoglu D. and Robinson D.,
Reinerte E., inclusive development — Podesta D.

Ukrainian scientists, in particular, Prohnimak O. and Kovalchuk O. are focused on the problems and
prospects of inclusive growth. Kovalchuk O. in his research focuses on the inclusiveness of rural areas
development.

While paying tribute to the work of scholars, it is worth pointing out that these studies are of a general
theoretical nature. Analytical studies on the number of social enterprises and the volume of their
entrepreneurial activity are mainly made by public organizations. It should be noted that at present there is
no official definition and appropriate legal basis for the development of social entrepreneurship at the state
level, and there are no applied researches that are intended to reveal citizens intentions, in particular, the
villagers, about the needs and necessity of development of this type of activity, as well as the readiness of
the self entrepreneurial environment to engage in social entrepreneurship. This situation has led us to
conduct surveys among entrepreneurs and rural areas residents.

Setting objectives. The purpose of the research is to study public opinion on the social and economic
status of rural communities, to identify the needs and prospects for the development of social
entrepreneurship, and the degree of entrepreneurs' readiness for a new type of activity.
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The survey was conducted by the authors as part of the implementation of the state theme:
"Formation of the strategy and priorities of innovative development of the agrarian sector in the conditions of
globalization". Random sampling was used [1]. The general population is formed on the basis of statistical
data on the number of rural population and business entities as of January 1, 2018 [2; 3]. Respondents were
offered a questionnaire containing closed-ended questions, through which they received information about
public opinion about the need and feasibility of social entrepreneurship development, as well as the
entrepreneurs readiness for this type of activity. 10 questions were offered for rural areas residents, and 12
guestions — for entrepreneurs consequently.

Presentation of the main research material. Modern economic literature deals with the concept of
inclusive growth, one of the areas of which is social entrepreneurship, whose goals are to attract vulnerable
groups of the population to economic activity, their integration into social life, creating opportunities for
obtaining social and economic benefits. The problem of social isolation of the rural population is associated
with socio-economic inequality. Changes in the agrarian sector of the Ukrainian economy have substantially
increased the production and export potential of agriculture and its level of capitalization, however, they
provoked the emergence of a wide range of mutually determined economic, environmental and social
problems of rural development. According to Kovalchuk O. D. [4], this is connected with the agrarian policy of
the state, which determined the priority of the agriculture development, but did not implement measures to
ensure the well-being of the rural population and the individual development of a single farmer. The
conseqguence of such a policy was that a significant part of the village residents work in the informal sector of
the economy (mainly in the private farm sector) and is outside the labor legislation and social protection.

It should be noted that on the part of the state certain attempts are being made to attract these citizens
and to grant them official status. For example, the adoption of theLaw “On Amendments to the Tax Code of
Ukraine and Some Laws of Ukraine on Promotion of the Formation and Activities of Family Farming
Enterprises” [5], according to which members of private farming households will have the possibility of
preferential payment of a single social contribution for ten years that will promote their social security in the
future.

We must recognize the fact that the state is not capable of conducting a flexible and effective social
policy today.

The analysis of the world economic thought [6; 7; 8] shows that today the concept of inclusive growth
of the economy, which determines it due to the criteria of intellectualism, stability and inclusiveness of all
sectors, of all strata of society, becomes especially popular. In this regard, five goals have been set up in the
following areas: employment, innovation, climate change and energy, education, the fight against poverty
and social exclusion [9].

We must state that for the implementation of the concept to our conditions, this process should take
place not only in the direction of synchronization of legislation, but also the adaptation of economic behavior
of citizens and business, taking into account the social component.

Modern scientific researches examine the economic behavior of subjects of relations on the basis of
their basic forms: pre-market, pseudo-market and market. Pre-market is characterized by obtaining a
guaranteed income with a minimum of labor costs. Such a model of behavior is typical of older people who
see the state of the social guarantor and heavily rely on their own strengths or personal qualities. Pseudo-
market is determined by the maximum income at a minimum level of labor costs [10]. It attracts a significant
part of entrepreneurs who are building their activities through the sales of imported goods, receiving
unrecorded income as a result of the difference in prices and encouraging foreign producers, which does not
contribute to the development of the national economy. As a rule, these citizens are not subjects of
innovation activity, and their public benefit is determined only by the limits of their own self-employment.

Market — involves getting the maximum income at the maximum labor costs, which is accompanied by
high activity of the subject. It is characteristic for highly developed countries.

Thus, the need for researching social entrepreneurship is becoming an important issue for a state that
seeks rapprochement with the EU and should try to raise the level of our citizens prosperity to the level of
Europeans and entrepreneurs who, in order to increase their profits, will strive to provide their products and
services with high quality characteristics that meet European indexes and standards and will have a social
component.

We present data from a survey of residents of rural areas of Ukraine and entrepreneurs working in the
rural community to determine the need for social entrepreneurship development and their willingness to do
So.

757 people took part in the survey. 102 people are entrepreneurs and 655 — are villagers among them.

The results of the questionnaire (Table 1) indicate that 45.8% of respondents estimate the rural
community (as a living environment) to be "satisfactory" on a five-point scale, and 11.9% of respondents find
it unsatisfactory. The majority of respondents (52.7%) define socio-economic indicators as satisfactory, while
24.0% of respondents are not satisfied with their level. Totally, the work of local self-government bodies is
assessed more negatively (45.5% — unsatisfactory, 30.7% — satisfactory and only 2.4% — excellent). This
indicates an inadequate interaction level with the local population and a low cooperation level to improve
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socio-economic indicators of communities, which requires local authorities to create conditions and
strengthen the work of attracting a significant number of citizens to active economic and social activities.
Social entrepreneurship, whose experience in other countries indicates its ability to overcome a wide range
of problems, can be one of the areas.

Table 1
Answers of rural residents to the questionnaire
Questionnaire questions Excellent, % | Good, % | Satisfactory, % | Unsatisfactory, %
Community characteristics 9,5 32,8 45,8 11,9
Socio-economic indicators state 7,1 16,2 52,7 24,0
How do you rate the work of local councils? 2,4 21,4 30,7 455

Source: authors own research

Age structure of the population surveyed was as following: 19.0% of respondents under the age of 30
were polled, from 30 to 40 years old — 26.6%; 40 to 50 years old — 28.2% of rural residents; between the
ages of 50 and 60 — 14.3%; over 60 years old — 11.9% of citizens. The largest proportion of respondents falls
in the age group of 30—40-50, which is characterized as middle age and has a significant potential and
positive ability to perceive new ideas.

Based on the answers to the questionnaire, 79.1% of respondents own real estate; and 20.9% of the
respondents do not posses it. The presence or absence of own real estate is one of the indicators of human
integrity in a particular community, which determines the degree of its interest in the settlement development.

The degree of income satisfaction shows that only 14.3% of the respondents are satisfied with their
income; 28.6% of respondents indicated the average income level (enough to live); 47.6% of citizens are not
satisfied with their income; 9.5% of respondents admitted that they live in debt. In general, based on the
answers received, it is necessary to indicate the low level of income of the interviewed inhabitants of rural
areas.

The biggest problem of communities is: the socio-economic component, which is indicated by 38.3%
of the rural population; the demographic problem is dominant in the responses of 26.4% of respondents;
23.8% of the interviewed residents indicate the problems of educational and cultural character; and 11.5% of
respondents define environmental problems. The question, being included to the questionnaire, allowed to
identify the problems, rural areas residents are mostly concerned about, in order to identify them and to find
the best ways to solve them on the basis of social entrepreneurship initiatives.

When asked by the questionnaire whether they know the concept of "social entrepreneurship” 57.1%
of the respondents gave a positive answer, 42.9% — negative. This testifies to the lack of information on a
given type activity in a significant part of the population and the appropriateness of establishing a
communication interaction between local authorities and villigers regarding the prospects and directions of
social entrepreneurship development.

According to the survey, 58.7% of respondents would prefer the social entrepreneurship; 23.8% chose
a negative answer; it is difficult to determine for 17.5% of respondents. Such results give grounds for
concluding that recently there has been an increase in demand for a consumption culture, a characteristic
manifestation of which is the consumers study not only of qualitative characteristics of the product, but also
the social component. This becomes another argument for the development of social entrepreneurship,
which will help an entrepreneur to occupy a certain market niche and clients, solving a number of socio-
economic issues [11].

59.8% of the respondents replied positively to the questionnaire on the need for social enterprise
development within a certain territory; 14.1% of rural inhabitants consider its development not to be
necessary; it is difficult to determine for 26.1% of the respondents. Based on the answers, the majority of
respondents see an objective need for shaping the preconditions for the development of social
entrepreneurship; at the same time, there is a part of citizens who do not have enough information about the
indicated activity, and as a result, it is difficult for them to determine the answer. This proves the need for
proper information support for the development of social entrepreneurship.

The proposed questionnaire for entrepreneurs contained a number of questions related to the
consideration of a rural territory as a place for doing business, the study of the entrepreneur activity scope,
its scale, and plans for business expansion. The main purpose of the survey was to identify the attitudes
among this category of citizens in implementing the ideas of social entrepreneurship.

Entrepreneurs’ answers to the questionnaire questions (Table 2) indicate that most entrepreneurs
consider rural areas as a place for business, in particular, 15.2% and 45.5% of respondents evaluate the
territory to be "excellent" and "good" respectively. A significant part of respondents rate the work of local
councils on the conditions of doing business as satisfactory (50.1%) and (29.6%) as good. This indicates the
existence of some cooperation between local authorities and entrepreneurs, which is a positive signal, as it
gives grounds to expect positive effects from business social initiatives.
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Table 2
Entrepreneurs’ answers to the questionnaire

Questionnaire questions Excellent, % | Good, % Satlsgzctory, Unsatisfactory, %
Assessment of rural territory as a place for business 15,2 45,5 34,1 52
The (_effectlveness of local councils in terms of business 101 296 501 10,2
conditions
How do you generally evaluate the work of local councils 14,2% 26,3% 40,8% 18,7%

Source: authors own research

As a survey result of the activity fields of the polled entrepreneurs, the following was established:
34.1% of the respondents are engaged in trade; 10.2% of respondents are involved in industrial activities;
4,3% of the polled entrepreneurs are employed in public catering establishments; 3.8% deal with consumer
services; 42.1% of respondents are employed in agriculture; 5,5% work in the sphere of tourism. The survey
found that the largest share of entrepreneurs is engaged in agriculture, the number of people employed in
trade is slightly lower, and the smallest share belongs to entrepreneurs involved in providing services
(household services, catering, tourism).

It is worth mentioning the example of research of 600 European social enterprises, which determined
that the main areas of their work are: provision of social services — 16.7%, employment and training — 14.9%,
environmental protection — 14.5%, education — 14.5%, economic and social development and community
development — 14.3%, culture, art and leisure — 7.1%, health care — 6.9%, housing provision — 2.7%;
business associations — 2%, legislation, propaganda and politics — 1.6%, others — 4.7% [12].

It is obvious that social entrepreneurship encompasses those sectors that are necessary for the
harmonious development of rural areas.

The respondents’ answers regarding revenue volumes were distributed as follows: the amount of
revenue up to 300 thousand is characteristic for 68.6% of the polled; from 300 thousand to 1.5 million UAH —
for 15.5%; from 1.5 million to 5 million — for 10.8%; more than 5 million — 5.1%. As the research data show,
most of the polled entrepreneurs are engaged in small businesses as individual entrepreneurs.

The wages offered by the entrepreneurship to the villagers are as follows: up to UAH 4,000 — paid by
40.5% of the respondents; UAH 4000-10000 — 50.1%; more than UAH 10,000 — 9.4%. It should be noted
that the average wage in Ukraine in 2018, according to official statistics, amounted to UAH 8867, which is $
328 [13].

80.6% of entrepreneurs consider a land plot to be enough for business; 15.1% — not enough; 4.3% of
respondents did not use land resources for business.

The biggest problem of the community is recognized by the entrepreneurs as social and economic —
35.6% of those polled; demographic — 24.8%; ecological — 13.9%; educational and cultural — 25.7%. It is
these areas that can become promising to further expand the social entrepreneurial initiative.

On the questionnaire for business expansion plans, a positive response was received from 58.3% of
respondents; negative — 39.4%; 2.3% — not determined. We associate a fairly significant percentage of
entrepreneurs who do not want to expand business with legislative and economic reasons, as well as the
lack of proper support from small agricultural producers, whose share in our survey is 42.1%.

According to the received data, 62.7% of polled entrepreneurs are engaged in charity while 37.3% are
not.

On the question of the questionnaire whether the concept of “social entrepreneurship” is known, an
affirmative answer was given by 55.4% of respondents; 44.6% of respondents do not understand the
concept, which creates a number of obstacles to the development of this type of activity.To the question,
respondents are ready to become social entrepreneurs; an affirmative answer was received from 32.6% of
citizens; no — 43.7%; It is difficult to determine for 23.7% of entrepreneurs. We believe that a category of
respondents who are not determined about the readiness to become social entrepreneurs, as well as those
for whom this activity is unknown (44.6% of respondents) need some intensified informational attention.

The reasons for the low level of distribution of social entrepreneurship in Ukraine are as follows:

1. Lack of sufficient professional information, both among the population and entrepreneurs.

2. Lack of clear legal definition of social entrepreneurship and mechanism for its functioning in
Ukraine, which sometimes leads to abuse in this area and distorts its essence.

3. Passivity and marginalization of the inhabitants and the entrepreneurial environment in relation to
social initiatives.

4. Low living standard, economic culture and economic thinking of citizens.

Conclusions from the conducted research. The results of survey generally shows that the rural
population is loyally perceiving social entrepreneurship as a type of activity and is ready to give preference to
consumption to such entrepreneurs. An entrepreneurial opinion poll suggests that a significant number of
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them are not ready for such initiatives today, although a large number of respondents do not have
information on this activity, which hinders its further development.

The directions of further research are seen in the deepening of the study of social entrepreneurship
and its ideas locally, based on the interaction of people and specific environmental problems, the study of
legal aspects of the phenomenon, the feasibility of state incentives for social entrepreneurs, the development
of the market of social services, in which the state will act as a customer of social services from
entrepreneurs.
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IBaHuwuH B.B., MeyveHrok A.N. EMMNIPUYHI OOCNIOXEHHA OYMKUA TPOMAACBLKOCTI WWLOOO PO3BUTKY
COUIANBbHOro nNIQAPMEMHULTBA (HA OCHOBI OMUTYBAHHA XXWTENIB CINbCbKOI MICLEBOCTI TA
MmAanPUemMUIB YKPATHW)

MeTta. BuByeHHA rpomafcbkoi AyMKM LWOAO0 couianbHO-EKOHOMIYHOMO CTaHy CiNbCbKUX rpOMaf, BU3HAYEHHS
notpeb Ta NepcnekTuB poO3BMTKY COLianbHOro NiaAnpUEMHMLTBA Ta FOTOBHOCTI NiANPUEMLIB 4O HOBOrO BUAY AisiNIbHOCTI.

MeToauka gocnigmkeHHs. Y JOCMiaXEeHHI BUKOPUCTAHO 3aranbHOHAYKOBI Ta KOHKPETHI HAyKOBi METOAMW: aHani3y —
ONS BUSBMEHHA OYMOK OKPEMMX COLONOFYHMX rPyM; CUHTE3y — ANS y3aranbHEHHs OTPUMaHUX pesynbTaTiB; iHayKuii —
npyv BUBYEHHI NornsagiB okpeMux Ccyb’ekTiB Ta OOCNIMKEHHI iX BNNMBY Ha 3aranbHUW pesynbTaTt;, Aeaykuii — npu
OOCniXeHHI sBULLa couianbHOro nigNnpUMEMHUUTBA Ta BCTAHOBMEHHI WMOro 3B’A3KY 3 MNEBHUMM COLONOMYHUMMU
OOVHULAMN; abCTPaKTHO-MOMYHUA — NPU BUSIBNIEHHI NpOGnem Ta NpUYuMH, K NepeLuKkoaKarTb PO3BUTKY COLianbHOro
nignpueMHMLTBa B YKpaiHi; emnipuyHuii — npu 36opi nepBuMHHOI iHdopMauii Npo o6’ekT gocnigxeHHs. OnuTyBaHHA Oyno
npoBegeHoO aBTopaMu y pamkax peanisauii gepxasHoi Temun: «PopMyBaHHs cTpaTerii Ta npiopuTeTiB iHHOBaLUiNHOIo
PO3BMTKY arpapHoro cektopa B ymoBax rnobanisauii». BukopucToByBanvcb BMNaOKoOBi BUGIpKM, a reHeparnbHa
CYKYMHiCTb (popMyBanaca Ha OCHOBI CTATUCTUYHUX [JaHMX MPO  KiNMbKICTb CiNMbCbKOTO HaceneHHss Ta Cyb’ekTiB
rocrnogaptoBaHHs Ha 1 ciuHa 2018 poky.

Pe3ynbTaTtu. lpoBeaeHo AOCNIMKEHHA rPOMAACHKOT OYMKM cepel MeLUKaHUIB CiNMbCbKUX TepUTopin YkpaiHu Ta
nignpueMLiB, WO BeayTb CBi Gi3HEC B Mexax CinbCbKuMX rpomag, LWoAo PO3BUTKY COLianbHOro nignpueMHULITBA.
HocnigxkeHo noTpebu rpomMagsH LWOAO colianbHOro nignpuemMHuuTBa. BcTaHoBneHo piBeHb 3a40BONEHOCTI
cepefoBULLEM NPOXMBaHHA Ta BisHecy. BuaBneHo nepcnekTMBHI HANPSIMKU NOLUMPEHHS CoLjianbHOro NianpueMHULTBA.
BcTaHOBNEHO MOTEHUINHY MOANbHICTE CRAOXUBAa4YiB A0 NPOAYKTY, SKUA NPOMOHYBaTUMYTb coujianbHi  nignpuemui.
HocnigxeHo pocTaTHiCTb iHGopmauiiHoro 3abesneyveHHs LWOAO couianbHOro MigNPUEMHMLTBA Ta FOTOBHICTb
nianpuemMLiB 0O couianbHOT OisiNbHOCTI.

HaykoBa HoBu3Ha. Brieplie BCTaAHOBMEHO, WO MiANPUEMLI, NMPaLOYi B CiNMbCbKUX rpomagax, BUSBUIUCH He
roTOBUMW A0 CoLUianbHOro MiaNPUEMHNLITBA Ta BKA3ylOTb HA BIACYTHICTb Y HUX AOCTATHLOI iHOPMaLi 3 LIbOro MUTaHHS,
WO BM3HAUMIIO MOTpedy HanexHoro iHOpPMaLiNHOro CynpoBOoAdy OO0 O3HAYeHOoi AisnbHoCTi. CinbCbki MeLukaHLi
NO3UTUBHO CNPUIMAalOTb iAe PO3BUTKY COLianbHOro NiAnpUEMHULTBA B MeXax BracHOro HacerneHoro nyHKTy Ta roTosi
BifAaTu nepesary y CMOXMBaHHI came coujianbHOMY MiANPUEMLIO, IO A03BONSAE BUAINUTK L0 DOPMY LisNbHOCTI SK
nepcnekTUBHY ANS PO3BUTKY CiflbCbKUX TEPUTOPIN. BsBneHo NpvymnHW, WO CTPUMYIOTb MOLUMPEHHS coujianbHuX igen y
Gi3Heci.

MpakTnyHa 3HavywicTb. BusaBneHi HacTpoi cepen rpomMaasH MOXyTb OyTU BMKOpPMCTaHi opraHamu AepXaBHOI
BNaamv npu po3pobui cTpaTerii pO3BUTKY CINbCbKNX TepUTOPI YkpaiHu Ta anpoboBaHi y NignpueMHULbKINA SiSnbHOCTI.

KntoyoBi cnoBa: onutyBaHHs, colianbHe NiAnPUEMHULTBO, CiNbCbKi XXMUTEnI, NignpuemMLi, rpomaacbka gymMka.

Ivanyshyn V.V., Pecheniuk A.P. EMPIRICAL STUDIES OF PUBLIC OPINION ON THE DEVELOPMENT OF
SOCIAL ENTREPRENEURSHIP (BASED ON THE SURVEY OF UKRAINIAN RURAL AREAS RESIDENTS AND
ENTREPRENEURS)

Purpose. To study public opinion on the social and economic status of rural communities, to identify the needs
and prospects for the development of social entrepreneurship, and the degree of entrepreneurs' readiness for a new type
of activity.

Methodology of research. The research used general scientific and specific scientific methods: analysis — to
identify the opinions of individual sociological groups; synthesis — to summarize the results obtained; induction — in the
study of the views of individual subjects and the study of its impact on the overall result; deduction — to study the general
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state of the phenomenon of social entrepreneurship and to establish its connection with certain sociological units;
abstract and logical — to identify problems and reasons that hinder the development of social entrepreneurship in
Ukraine; empirical — when collecting primary information about the phenomenon of the study. The survey was conducted
by the authors as part of the implementation of the state theme: "Formation of the strategy and priorities of innovative
development of the agrarian sector in the conditions of globalization". Random samples were used, the general
population is formed on the basis of statistics on the number of rural population and business entities as of January 01,
2018.

Findings. A survey was conducted among residents of rural Ukraine and entrepreneurs doing business in rural
communities on the development of social entrepreneurship. The needs of citizens for the development of social
entrepreneurship are investigated. The promising directions of the spread of social entrepreneurship are disclosed.
Potential consumer loyalty to the product that social entrepreneurs will offer has been established. The sufficiency of
information support of social entrepreneurship and the willingness of entrepreneurs to social activities was investigated.

Originality. The study found for the first time that entrepreneurs working in rural communities were not ready for
social entrepreneurship and indicated that they lacked sufficient information on this issue, which determined the need for
proper information support for these activities. Rural residents positively perceive the idea of developing social
entrepreneurship within their own locality and are ready to give preference to consumption to a social entrepreneur,
which makes it possible to distinguish this form of activity as promising for the development of rural territories. Reasons
that hinder the spread of social ideas in business are identified.

Practical value. The detected moods among citizens can be used by state authorities in developing a strategy for
the development of rural areas of Ukraine and tested in entrepreneurial activity.

Key words: survey, social entrepreneurship, villagers, entrepreneurs, public opinion.

UBauuwmH B.B., Meuenrok A.N. AIMMNPUYECKMUE UCCNEOOBAHUA MHEHUA OBLWIECTBEHHOCTU NO
PA3BUTUIO COLMUANBHOIO NMPEANPUHUMATENLCTBA (HA OCHOBE OMPOCA XWUTENEW CENbCKOMU
MECTHOCTU U NPEANPUHUMATENEN YKPAUHDI)

Lenb. M3syyeHne oOLLECTBEHHOTO MHEHWS MO COLMArIbHO-9KOHOMUYECKOMY COCTOSIHUIO CefbCKUX OOLLMH,
onpegdeneHne notpebHoCcTe W NepcrnekTMB pasBUTMS  COLMAnbHOrO  MpeanpuHUMaTensCTBa W FOTOBHOCTU
npeanpyvHUMaTenen K HoBOMy BUAY AeATENbHOCTY.

MeToaunka nccnepgoBaHus. B nccnegosaHuy ncnonb3oBanvch obLleHayyHble U cneunasbHble HayYHble MeToabl:
aHanu3a — AN BbIABNEHUA MHEHWA OTAENbHbIX COLMOMNOrMYecKuX rpynmn; cuHTesa — ans obobLieHns nomyyYeHHbIX
pes3ynbTaToB; WMHAYKUMU — MPU U3yYeHUU B3rMSAOB OTAESNbHbLIX CYObLEKTOB M UCCNEeAoOBaHWM MX BMAWSHWUSA Ha O6LWmMn
pesynbTaT; AeAyKUMM — NPU UccneaoBaHny heHoMeHa coumanbHOro npeanpuHMMaTensCcTBa U YCTaHOBIIEHNUN €ro CBA3N
C onpegerneHHbIMU COLMONOrMYeckUMn eamHnLamy; abCcTpakTHO-NOMMYeCcKMn — Npu BbiABNEHUN NpobneM v npuymH,
KOTOpble MPEnsaTCTBYIOT Pa3BUTUIO COLMANbHOrO MpeanpvHUMaTtenscTBa B YKpauHe; aMnupuyeckui — npu cbope
nepsuyHOn uHdopmaumm o6 obbekTe wuccnedoBaHusd. OnMpoc MNpoBoAgufcs asTopaMyM B pamKkax peanusauuu
rocygapcTBeHHON Tembl: «PopMUpoBaHne cTpatermm n NpropmMTeToB MHHOBALMOHHOTO Pa3BUTUS arpapHOro cektopa B
ycnosusix rnobanusaunmy. Mcnonb3oBanvck criyyanHble BbIOOPKW, a reHepanbHas COBOKYNHOCTb hopMmpoBanach Ha
OCHOBE CTaTUCTMYECKUX AaHHbIX O KONMYECTBE CEfbCKOro HaceneHns n cybbeKToB xo3sancTBoBaHus Ha 1 aHeaps 2018
roga.

Pe3ynbTathl. [poBegeHo wuccrnegoBaHne OOLECTBEHHOrO MHEHUS CPean XUTenem CenbCKUX TeppuTopuin
YKpauHbl ¥ npegnpuHumartenew, Bedywux OusHeC B CenbCKMX OOLWMHAx, MO pasBUTUIO  COLManbHOro
npeanpuHnMmaTenscTBa. VccnegoBaHbl NoTpebHOCTW rpagaH OTHOCMTENbHO COLMarnbHOro npeanpuHMMaTenbsCTBa.
YcTaHoBMNeH ypoBeHb YAOBETBOPEHHOCTN Cpedon obuTaHms u B6usHeca. BbisiBNeHbl nMepcrnekTvBHbIE HanpasreHus
pacnpocTpaHeHUsi CoLuManbHOro npeanpuHUMaTensCTBa. YCTaHOBMEHO MOTeHUManbHyo NosnbHOCTbL noTpebuTenen K
npoaykty, kKoTopbli OyayT npeanaraTb couvanbHble  npednpuHuMatenn. MccnepoBaHa — [4OCTaTOYHOCTb
nHdOpMaLmMoHHoro obecneyeHnss coumanbHOro npednpuvHMMaTenscTBa WM FOTOBHOCTb  NpednpuHuMaTtenen K
coumanbHon AeATenbHOCTU.

HayyHass HoBu3Ha. BnepBble ycTaHOBNEHO, 4TO npeanpuHuMaTenu, paboTawwme B CenbCkux ObLuMHaXx,
oKasanucb He rOTOBbIMM K COLManbHOMY MNpeanpuHMMaTenbCTBY M YKasbiBAOT Ha OTCYTCTBME Y HMX OOCTATOYHON
MHdOPMaLUK No 3TOMy BOMPOCY, YTO Onpeaennno HeobxoammMocTb Hagnexawlero MHOOPMaLMOHHOIO CONPOBOXAEHNSA
no ykasaHHoW gesitenbHOCTU. Cenbckue XUTeNuW MNOSOXUTENbHO BOCTPUHUMAIOT MAOE pasBUTUS  COLMAnbHOro
npeanpvHUMaTensCcTBa B MpeAenax COOCTBEHHOrO HaCeneHHOro MNyHKTa W roToBbl OTAATb MpeanovTeHve B
noTpebrneHnn MMEHHO couuanbHOMY MpeanpUHUMATEnto, YTO NO3BONSET BbiAENUTb 3Ty hopMy AeATenbHOCTU Kak
NepcrneKkTUBHYI0 AN pasBUTUSA CeNbCKUX TeppUTOpWI. BbisBNeHbl MNpuunHbI, CAEpXMBaloLMe pacnpocTpaHeHve
coumanbHbIX Uaen B busHece.

MpakTnyeckas 3HaummocTb. OBHapyXEHHbIe HacTpPoW Cpeau rpaxaaH MOryT ObiTb MCNOMb30BaHbl OpraHamu
rocy4apCTBEHHON BriacTu npu paspaboTke cTpaTermm pasBUTUSA CENbCKUX TEPPUTOPUIA YKpavHbl U anpobupoBaHbl B
NpeAnpuHNMaTENbCKON AeATENbHOCTY.

KnioyeBble cnoBa: onpoc, couuanbHoe npeanpUHUMAaTensCTBO, CefbCKUe XUTeNnu, MpeanpuHuMaTen,
o6LecTBeHHOE MHEHME.
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